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Figure 1. My grandmother, Bertha Chagolla (78) playing 
slot machines on a Kindle Fire tablet with her cellular 
telephone nearby. 
Methods
• Interviews and surveys will be conducted with 100 
individuals, males and females, aged 65 years or 
older
 50 individuals who are enrolled in educational 
courses at the Osher Lifelong Learning 
Institute
 50 Individuals who are not currently enrolled in 
any courses
• Questions on survey
 Educational background
 Past, present, and future technology use
 Mode of technology preference 
 Would they be willing to learn?
Anticipated Findings 
• Research Questions
 How does education levels affect a senior 
citizen’s use of mobile technology? 
 How does their willingness to learn affect their 
adoption of mobile technology? 
• Implications
 This research will give a deeper 
understanding of the factors that influence 
technology use in seniors, and how to 
encourage such usage. 
Introduction
• As a person’s age increases, their use of 
technology decreases, which can hinder their 
access to resources, such as medical care, online 
products and services, and basic communication1. 
• For 90% of American adults, the use of mobile 
technology is a part of daily life4.
• Previous research shows that if seniors have 
higher education levels and willingness to learn, 
they are more likely to use technology2.
• This project will examine how education levels 
affect a senior’s use of technology, and how their 
willingness to learn affects their adoption of mobile 
technology. 
Background
• By 2050 1 in 5 Americans will be over the age of 
65. This is the largest growing population in the 
United States3. 
• Technology has revolutionized access to everyday 
resources.
 A third of online Americans agree that the 
internet has greatly improved their ability to 
shop and pursue hobbies.
 Many Americans use the internet for medical 
purposes such as advice and support, to find a 
local health professional, or to seek medical 
information. 
 There is only a 10th of the United States 
population who does not own a mobile phone.
• Older adults have been stereotyped as 
“technophobic”. However, research shows older 
adults adapt to technology if they see value in it. 
 77% of older American adults own cell phones, 
and 18% are using smart phones.
 59% of older adults are online and the rest do 
not engage due to lack of access, little 
computer knowledge, or they see no need4.
References and 
Acknowledgements 
I would like to thank Dr. Kathryn Demps, Sarah Ritter, 
Greg Martinez, Chelsea Haskell, Mathiaz Wright, Lantz 
Brown, Jadie King, Scott May, my family, and my McNair 
cohort for feedback and support.  
1. Casado-Muñoz, R., Lezcano, F., & Rodríguez-Conde, M.-J. (July 01, 2015). Active Ageing 
and Access to Technology: An Evolving Empirical Study. Comunicar, 23, 45.
2. Bailey, C., & Sheehan, C. (April 01, 2009). Technology, older persons’ perspectives and the 
anthropological ethnographic lens.Journal of Disability Research, Revue Européen De 
Recherche Sur Le Handicap, 3, 2, 96-109. 
http://www.sciencedirect.com.libproxy.boisestate.edu/science/article/pii/S187506720
3. Touhy T. & Jett K. (2012). Ebersole and Hess’: Toward healthy aging: Human needs and 
nursing response. St. Louis, Missouri: Mosby, Inc. (Touhy & Jett, 2012)
4. Pew Research Center. (2015). Retrived from: Pewresearch.org
